MONACO RV

MONACO RV BRAND RELAUNCH

What if we relaunched an RV brand without showing the RV at all?

Fathom’s first campaign for Monaco highlights the promise of new and better things that

are coming to the RV industry from the Monaco brand.

In this work, we stepped away from traditional product-focused communication by tapping
into a “paint-by-numbers” visualtreatment to capture the possibilities of everyone’sindividual

journey.

The campaign is executed in both consumer and trade advertising, as well as via digital,
direct marketing and retail channels. Our recent lead-generation sweepstakes provided
over 20,000 new, qualified prospects to dealers over the typically slow summer shopping

season. A true resurgence in dealer commitment and consumer interest.

“Where To Next?"” It's not just a marketing campaign, butalso a callto action —always expect

the latest and greatest from Monaco RV.



The journey starts here.




