
MONACO RV GRASSROOTS CAMPAIGN

What if we recruited RVers to take our emissions story on the road? 

Until recently, manufacturers have met all commercial vehicle emissions requirements for 

their customers. But in 2010, when emissions standards became more stringent, the majority 

of engine producers chose a compliance route requiring drivers to deal with a new liquid 

additive on their own. For the managers of trucking fleets, this is an inconvenience. But what 

about RVers looking for a carefree recreation experience?

If it was up to Monaco RV, consumers wouldn’t need to know a thing about the EPA’s 2010 

emissions standards. In fact, their diesel RVs already meet the new standards right inside the 

engine, meaning no additional hassles or worries.

So we introduced a grassroots campaign called “PreseRVe Our Freedom.” Targeted at 

people who are the most passionate about RVing and the independence it provides, this 

campaign gave them the tools they needed to spread the word about Monaco’s in-engine 

compliance among their peers.

The campaign was activated through a variety of channels: targeted digital advertising 

(particularly at campgrounds), a blog for sharing content, and rally kits containing handouts, 

t-shirts, caps, buttons and more. We encouraged people to become “freedom fighters” by 

letting their fellow RVers know that their freedom is being threatened and what they can do 

about it. Nearly 1,600 RVers signed up, far surpassing projected numbers.




